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Highlights 
 

 For 2004-2005, The University of Alabama (UA) 
economic impacts on the State of Alabama are $1.455 
billion and almost 8,100 jobs.  

 Alabama will realize a 9.6 percent annual rate of return 
on the $126.9 million state appropriation to UA. 

 Alabama home football games had an impact of $19.2 
million per game on the state; the 7-game total impact 
was $134.2 million. 

 For every $1 of state appropriation UA had an almost 
$11.50 impact through leveraging. 

 Total tax impact on the state was $57.3 million; $34.5 
million to state coffers and $22.8 million in local sales 
taxes to counties and cities.  The state’s $34.5 million 
consisted of $14.3 million sales taxes and $20.2 
million income tax receipts. 

 UA economic impacts on the Tuscaloosa metro area 
were $967.7 million and 6,941 jobs.  

 Each home football game had an impact of $12.7 
million on the Tuscaloosa metro area; the 7-game total 
impact was $89.1 million. 

 Total sales tax impact on the Tuscaloosa MSA was 
$17.5 million. 

 Expected real annual rates of return for the UA 2004-
2005 graduating class range from 10.7 percent to 13.3 
percent compared to a high school graduate.  Marginal 
real annual rates of return range from 10.7 percent to 
24.7 percent depending on the degree.  

 UA presents very attractive public and private 
investment opportunities. 
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Introduction 
 
This report presents the economic impacts of The 
University of Alabama (UA) on the State of Alabama and 
the Tuscaloosa metro area.  Both expenditure and 
employment impacts are presented.  Public and private 
investment analyses of a UA education are also presented 
because state appropriations and tuition and other 
attendance costs can be considered as investments by both 
the state and the students.  The analyses show that those 
investments are worthwhile and that UA has a significant 
impact on the economies of both the state and the 
Tuscaloosa metro area.    
 
Through its teaching, research, and service activities, UA 
provides numerous benefits that have lasting impacts on 
its graduates and the general public.  The University 
generates jobs, yields tax revenues, attracts business and 
industry to the region and state, provides assistance in 
business creation and growth, and promotes innovation.  
UA also improves workforce skills and the general quality 
of life in the Tuscaloosa metro area, the state, and the 
nation.  Graduates’ learning abilities and intellectual 
growth are enhanced, enabling them to earn high incomes 
and contribute significantly in various ways to society.  
Higher incomes result in more tax revenues for the state 
and other tax jurisdictions.  UA has an extensive outreach 
program and links with communities, business, industry, 
and government, through which it is involved in 
economic development and social programs at the 
community, regional, and state levels. 
 
Total UA expenditure for 2004-2005 is $636.8 million.  
The University spent $215.8 million on payroll and $219.5 
million on purchases.  Students spent approximately $201 
million on off-campus housing, food, books, clothing, etc.  
State appropriation of $126.9 million represents 29 
percent of UA’s payroll and purchases, but just 20 percent 
of the total UA expenditure for the year.   
 
Visitors to the University make other expenditures in 
addition to the above-mentioned $636.8 million.  Football 
alone had a visitor expenditure impact of about $12.7 
million per game in the Tuscaloosa metro area and $19.2 
million per game statewide.  UA visitors include athletic 
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event spectators, prospective 
students, visiting parents and 
relatives, visiting academic 
personnel, business representatives, 
and others.  Visitors are drawn to 
activities such as family weekend, 
honors day, commencement 
ceremonies, homecoming, band 
competitions, alumni weekends  
and reunions, and other events.  
Academic and business visitors 
attend conferences, seminars, 
lectures, and other educational 
programs.  Other business visitors 
include media representatives, 
education officials, vendors, 
research sponsors, and candidates 
for faculty and staff positions. 
 
The direct UA expenditure generates more rounds of spending in the area and the state that 
are captured by multipliers determined from the Regional Input-Output Modeling System 
(RIMS II).  RIMS II is an input-output model developed and maintained by the U.S. 
Department of Commerce’s Bureau of Economic Analysis.  The model is available for every 
state and metro area in the nation and also for many counties.  An economic model that uses 
RIMS II multipliers for the State of Alabama and the Tuscaloosa metro area was developed 
and used in this study.   

UA Economic Impacts on Alabama  
 
Not all of the total $636.8 million UA expenditure was made within the state; a portion went 
to vendors outside Alabama.  About 80 percent of payroll, 90 percent of purchases, and all 
student expenditures are assumed to be spent in Alabama.  The total 2004-2005 UA 
expenditure in Alabama is thus $571.7 million.   
 
The economic impacts of UA on the state in 2005 are $1,454.7 million and 8,088 jobs  
(Table 1).  This $1.455 billion expenditure impact is generated from the $571.7 million  
direct in-state expenditures and a visitor impact of $175.5 million.  The additional visitor 
expenditure impact comprises $141.4 million from athletics and $34.1 million from other 
visitor expenditures.  Football alone had a visitor expenditure impact of about $134.2 million 
from seven home games at about $19.2 million per game.  Basketball, baseball, gymnastics, 
swimming, etc. are conservatively estimated to have a $7.2 million expenditure impact.  The 
total $1.455 billion expenditure impact is estimated to have generated slightly more than 
$34.5 million state sales and income tax revenues and $22.8 million city and county sales 
taxes for a total of approximately $57.3 million.   
 

UA Direct 2004-2005 Expenditures 
Total: $636,827,906 

 
 

Students
32%

Payroll 
34% 

Other Expenses 
34% 

$201,550,467 

$215,809,007 

$219,468,432 
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The UA impacts on the state listed in the previous paragraph are only part of what the state 
gets in return for state appropriations of $126.9 million.  Many public benefits of education 
are hard to measure—innovation promotion, direct and indirect new business development 
and job creation, general improvements in the quality of life, some public service, etc.—but 
others such as additional tax receipts can be measured.  These tax revenues are the main 
measurable benefits the state derives from making the appropriation.  UA education from a 
statewide investment perspective is considered for the class of 2005 assuming that 30 percent 
of the class will reside permanently out of state, and also that state sales and income tax rates 
remain unchanged.    
 
The $126.9 million state funding for 2004-2005 is offset in the same year by the $34.5 million 
sales and income tax receipts noted above, resulting in a net investment by the state of $92.4 
million.  Over the working life of the class of 2005, this net investment will generate a total of 
$703 million income and sales taxes; $493 million in state only sales and income tax 
collections and another $210 million in city and county sales taxes.  These tax collections 
yield an annual rate of return on the state’s investment of 9.6 percent or about twice the 
current 10-year U.S. Treasury Bond rate.  The annual rate of return is 7.4 percent if just the 
$493 million state tax revenues are considered.  There are additional tax revenues that are not 
considered here such as property taxes and vehicle registration and tag fees.  
 
 

UA 2004-2005 Economic Impact on Alabama 
 

Employment Impact: 8,088 jobs          Expenditure Impact:  $1,454,709,745 
 

 
 

Visitors
12%

Students
31%

Payroll
27%

Other Expenses
30%

$175,487,897 

$450,969,170 

$386,298,123 

$441,954,554 
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UA Economic Impacts on the Tuscaloosa Metro Area  
 
Of the total $636.8 million UA 
expenditure, we estimate that 70 
percent of payroll, 60 percent of 
purchases, and all student 
expenditures were spent in the 
Tuscaloosa metro area.  Thus, 
adjusting for leakages out of the area, 
UA expenditures in Tuscaloosa 
County totaled $484.3 million 
(Table 2).   This results in an 
expenditure impact of $967.7 
million, including a visitor 
expenditure impact of $116.4 
million.  This visitor impact 
comprises $93.8 million from athletics and $22.6 million from other visitor expenditures.  
Football provided a visitor expenditure impact of $89.1 million from the seven home games 
played in Tuscaloosa.  The average impact per game was slightly more than $12.7 million.  
Basketball, baseball, gymnastics, swimming, and other sports are estimated to have had a $4.8 
million impact. 
 
The $967.7 million UA expenditure impact on the Tuscaloosa metro area for 2004-2005 is 
estimated to have generated area county and city sales tax revenues of approximately $17.5 
million.  The University of Alabama had full-time equivalent (FTE) employment totaling 
4,952, which resulted in an employment impact of 6,941 jobs for the area. 
 

UA 2004-2005 Economic Impact on Tuscaloosa Metro Area 
 

Employment Impact: 6,941 Jobs          Expenditure Impact $967.7 million 

 

Visitors 
12% 

Students 
37% 

Payroll 
27% 

Other Expenses 
24% 

$116,449,423 

$354,285,411 

$265,544,351 

$231,468,966 
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